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1. LEARNING OBJECTIVES 

1. To know the importance of Multimedia in the various fields of Marketing and 
Communication; 

2. Knowledge of the essential elements of the design of multimedia communication 
media, ie text, audio, image (photographs, illustrations, ...), video, animation and 
interaction, as well as their registration and editing techniques, within the scope of 
planning and development of multimedia communication media; 

3. Plan and develop multimedia communication media, integrating the essential 
elements of the design, whose supports are directed to the various fields of 
Marketing and Communication. 

 

2. PROGRAMME 

1. The Importance of Multimedia in the fields of Marketing and Communication 

2. Essential Elements of Multimedia Media Design 
2.1. Text 
2.2. Sound 
2.3. Image (Bitmap and Vector) 
2.4. Video 
2.5. Animation 
2.6. Interaction 

3. Planning and Development of Multimedia Communication Supports 

 

3. COHERENCE BETWEEN PROGRAMME AND OBJECTIVES 

This curricular unit, through the established programmatic contents, aims to contribute 
to the integral formation of the students as people and future professionals. To this 
end, the contents presented help the formation and preparation of the students by 
sensitizing them to the need to know how to be and know how to do, in the domains 
of multimedia communication in the various fields of Marketing and Communication. 

Course  Master in Marketing and Communication Academic year 2021/2022 

Subject Design of Multimedia Supports ECTS 5 

Type of course Elective 

Year 1 Semester 2nd sem Student Workload: 

Professor(s) Carlos Francisco Lopes Canelas Total 140 Contact 45 

Area Coordinator Joaquim Manuel Fernandes Brigas 
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In this way, the syllabus contents that are taught in this curricular unit were 
established according to the objectives that the students have to achieve. Thus, there 
is a coherence between the program contents presented and the objectives that are 
sought to achieve. 
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5. TEACHING METHODOLOGIES (INCLUDING EVALUATION) 

CONTINUOUS EVALUATION 
 
WORK (75%)> planning, development and presentation of a Website, with integration 
of text, audio, image (photographs, illustrations, ...), video, animation and interaction, 
whose multimedia elements must be created / worked by the students. 
 
Participation in classes (25%)> Students, who do not attend 2/3 of the hours of 
classes taught, will receive the mention of disapproval. However, absences with legal 
justification will be excepted. 
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EVALUATION BY EXAM 
 
WORK (100%)> planning, development and presentation of a Websi-te, with 
integration of text, audio, image (photographs, illustrations, ...), video, animation and 
interaction, whose multimedia elements must be created / students. 
 
 

6. COHERENCE BETWEEN TEACHING METHODOLOGIES AND OBJECTIVES 

With the main objectives in perspective the methodology of work will make its bases 
in practical assignments according to the professor orientations and documents. 
Theoretical concepts are lessoned so that students will later put them into practice. 
Each student has access to a computer, to do the classes exercises and final 
assignment. Also the joint classes and debates are possible as long as necessary. 
Professor follow students in tutorial classes and in their cabinet. 

 

7. ATTENDANCE 

Requirement of two-thirds of attendance (except for students covered by specific 
legislation). It will be taken into account the absence of legal justification. 


