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Course  Marketing and Communication Academic year 2021-2022 

Subject Communication Innovation and Creative Process ECTS 4 

Type of course Elective 

Year 1 Semester 2nd sem Student Workload: 

Professor(s) Maria de Fátima Bartolomeu da Cruz Gonçalves Total 112 Contact 45 

Coordinator  Joaquim Manuel Fernandes Brigas 

 

 

1. LEARNING OBJECTIVES 

Identify the techniques used to help develop creativity. 

Develop skills that allow identifying the stages of the creative process. 

Identify the strategies of creative processes that develop in the organizational context. 

Use the main ideas production techniques in solving organizational problems. 

 

2. PROGRAMME 

1. Organizational innovation systems 

2. Creativity and innovation in the organizational context 

3. The creative process 

4. Idea production techniques 

 

3. COHERENCE BETWEEN PROGRAMME AND OBJECTIVES 

The objectives of the curricular unit refer to the need for students to grasp and deepen 

their knowledge of creativity and innovation in the organizational context, being 

implemented through the different syllabus presented. It is intended to provide students 

with skills to plan, develop and implement organizational innovation systems. 

 

4. MAIN BIBLIOGRAPHY  

Bono, E. (2015). Lateral Thinking: Creativity Step by Step. Nova York: Harper Colophon. 

Brand, W. (2017). Visual Thinking. Amsterdão: BIS Publishers. 
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Brown, T. e Katz, B. (2009). Change by design: how design thinking can transform 

organizations and inspires innovation. New York: Harper Business 

Ingledew, J. (2016). How to have great ideas: a guide to creative thinking. Londres: 

Laurence King. 

Kohan, S. (2014). Os segredos da criatividade. Técnicas para desenvolver a imaginação, 

evitar bloqueios e expressar ideias. São Paulo: Gutenberg Editora. 

Sousa, F. e Monteiro, I. (2015). Colaborar para inovar. A inovação organizacional e 

social como resultado do processo de decisão. Lisboa: Edições Sílabo. 

Sousa, F. e Monteiro, I. (2017). Liderança de Equipas na resolução de problemas 

complexos, um guia para a inovação organizacional (2ª Edição). Lisboa: Edições Sílabo. 

Tschimmel, K. (2011). Processos Criativos: A emergência de ideias na perspectiva 

sistémica da criatividade. Matosinhos: ESAD. 

Vogel, T. (2014). Breakthrough Thinking: A Guide to Creative Thinking and Idea 

Generation. Ohio: HOW Books. 

 

5. TEACHING METHODOLOGIES (INCLUDING EVALUATION) 

1. Lectures. 

2. Lessons of exploration of practical cases. 

 

Continuous assessment results from the sum of active participation through the 

completion of at least three theoretical and practical work in the classroom. 

Regarding the exam periods (Normal and Appeal) students must answer a written test 

(100%). 
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6. COHERENCE BETWEEN TEACHING METHODOLOGIES AND OBJECTIVES 

The lectures to teach aim to convey fundamental concepts and content in creativity and 

innovation in communication. The work aims to consolidate the knowledge and skills 

acquired, using sources and bibliography advised by the teacher, who will also promote 

research autonomy. The oral exposition of the various stages of the work will allow to 

stimulate reflection and collective debate around the chosen theme. 

 

7. ATTENDANCE 

Mandatory two-thirds of the participants (with the exception of students covered by 

specific legislation). 

Will be except for absences with legal justification. 

 

 

 


